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SLAVIA

POJISTOVNA

Company wordmark

Primary (negative) version of the wordmark

The Slavia pojistovna a.s. wordmark comprises the word SLAVIA,
below which is the smaller, supplementary word POJISTOVNA,
aligned to the right edge of SLAVIA. To ensure overall balance and
cohesion, a thin line fills the remaining space up to the left edge
of SLAVIA.

The primary version of the wordmark is always white text
against Slavia pojistovna’s corporate colour background. If
this is not possible, the secondary (positive) version may be used
(see p. 5); however, this must be consulted directly with the re-
sponsible officer at Slavia pojistovna a.s.

SLAVIA

POJISTOVNA
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SLAVIA

POJISTOVNA

Company wordmark

Secondary (positive) version of the wordmark

This version is used only in exceptional cases where the prima-
ry (negative) version cannot be applied (see p. 4). It may be
used only with the approval of the responsible officer at Slavia
pojistovna a.s.

SLAVIA

POJISTOVNA
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SLAVIA

—POJISTOVNA

Company wordmark

Wordmark colour versions - black-and-white / grey

For black-and-white printing, the wordmark may be used in
white, full black, or 75% black. No other colour variations are
permitted for black-and-white printing.

These specified colours primarily serve as the default back-
ground for the primary (negative) version of the wordmark.

White
0/0/0/0

Black
0/0/0/100

Grey
0/0/0/75

SLAVIA

—POJISTOVNA

SLAVIA

POJISTOVNA

SLAVIA

POJISTOVNA
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SLAVIA

POJISTOVNA

Company wordmark

Wordmark design on a millimetre grid

To facilitate the accurate reproduction of the wordmark in
non-DTP environments (e.g. when hand drawing or painting),
it is displayed within a square grid. This grid ensures the most
precise transfer of the wordmark to its intended location with-
out distorting its overall shape.

For better clarity, the wordmark is shown within the grid in its
secondary (positive) version.
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—POJISTOVNA

Company wordmark

Wordmark clear zone

A clear zone precisely defines the minimum distance from the
edges of a wordmark, within which no other graphic elements
may be positioned. For the Slavia pojistovna a.s. wordmark,
this zone is determined based on proportional measurements
of the wordmark itself. The standard clear zone is set at 2 the
height of the letters in “SLAVIA”. If maintaining this distance
is not possible, e.g. due to space constraints in the layout or
other specific cases, a special clear zone that is equal to the
height of the word “POJISTOVNA” may be used.

2xB

O

STOVNA -

Standard clear zone

——POJISTOVNA
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SLAVIA

POJISTOVNA

Minimum permitted size - Minimum permitted size -
Com pa ny wo rd ma rk CMYK or rich black spot colour or standard black

Approved variations of wordmark use

For CMYK printing or rich black printing, the minimum size 30mm
of the Slavia pojistovna a.s. wordmark (the width of the word
“SLAVIA”) is 30 mm. For spot colour or standard black print-
ing, the minimum wordmark size is 15 mm. This size ensures
good readability of both parts of the wordmark. For cut graph-
ics, the minimum size (width of the word “SLAVIA”) is 150 mm.
However, in this case, it is essential to consult the manufacturer
of the cut graphics to ensure that the wordmark is produced to

POJISTOVN

POJISTOVN

a high quality and, most importantly, that it is readable. Minimum permitted size - cut graphics
For clarity, the minimum wordmark sizes are shown in the sec- 150 mm
ondary (positive) version, but - as previously mentioned - the < >

primary (negative) version should be used whenever possible.

SLAVIA

POJISTOVNA
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SLAVIA

—POJISTOVNA

Company wordmark

Positioning on a coloured background

The Slavia pojistovna a.s. wordmark may be applied only to the
company’s primary colour or white. The use of the Slavia po-
jistovna a.s. wordmark on any other colour is not permitted.
When applied to a background that is 100-50% of the company
colour, the wordmark must be white. For backgrounds that are
49-0% of the company colour, the wordmark must always be in
100% of the company colour.

However, for optimal legibility, it is strongly recommended
to avoid placing the Slavia pojistovna a.s. wordmark on any
background other than 100% of the company colour or white,
although a white background should be used only in excep-
tional cases, subject to approval from the responsible officer at
Slavia pojistovna a.s.

10

100-50 % of the primary colour

SLAVIA

—POJISTOVNA

SLAVIA

——POJISTOVNA

SLAVIA

—POJISTOVNA

SLAVIA

—POJISTOVNA

SLAVIA

——POJISTOVNA

49-0 % of the primary colour

POJISTOVNA

SLAVIA

——POJISTOVNA

SLAVIA

——POJISTOVNA

SLAVIA

——POJISTOVNA
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SLAVIA

—POJISTOVNA

Company wordmark

Positioning on a black-and-white background

When applied to a background that is 100-50% black, the word-
mark must be white. For backgrounds that are 49-0% black, the
wordmark must always be in 100% black.

However, for optimal legibility, it is strongly recommended to
avoid placing the Slavia pojistovna a.s. wordmark on any back-
ground other than 100% black, or white, although a white back-
ground should be used only in exceptional cases, subject to ap-
proval from the responsible officer at Slavia pojistovna a.s.

11

100-50 % black

SLAVIA

—POJISTOVNA

SLAVIA

—POJISTOVNA

SLAVIA

——POJISTOVNA

SLAVIA

——POJISTOVNA

SLAVIA

——POJISTOVNA

49-0% black

POJISTOVNA

SLAVIA

——POJISTOVNA

SLAVIA

——POJISTOVNA

SLAVIA

—POJISTOVNA
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SLAVIA
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Company wordmark

Positioning in layout |

In the vast majority of layouts for Slavia pojistovna a.s., the neg-
ative wordmark is positioned in the top left corner over a rec-
tangle in the company’s primary colour. The top and left sides of
this rectangle always extend to the bleed of the layout, while its
bottom right corner is rounded. The radius of the rounded cor-
ner is always set so that the height of the letter “A” in “SLAVIA”
is 2.5 times the radius (R). In other words, the rounding radius
is 0.25 times the height of the letter “A”in question.

Example: If the height of the letter “A” in “SLAVIA” is 10 mm, the
rounding radius of the background rectangle will be 4 mm.

The positioning of the wordmark from the edges of the rec-
tangle is defined by the height of the letter “A” in “SLAVIA”. The
minimum distance from the left or right edge of the rectan-
gle must be equal to the height of the letter “A” in “SLAVIA".
The minimum distance from the top or bottom edge must
be three quarters of the height of the letter “A” in “SLAVIA".
Please note that these values represent the minimum spacing.
In many cases, the distance may be slightly greater.

In special or atypical cases where the standard positioning rules
cannot be followed in a particular layout, approval from Slavia
pojistovna a.s. must be sought before finalising the design. The
precise positioning of the wordmark at the edge of the design
is left to the expert judgement of the graphic designer.

12

POJISTOVNA

Positioning of the logo at the top edge

SLAVIA

——POJISTOVNA

P POJI‘STOVNA<_.

B i
\ B=0,75xA
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Company wordmark

Positioning in layout Il

In certain cases, the wordmark may also be positioned “in open
space” near the left or right edge of the layout. In this case, the
same rules apply as when creating a block with the wordmark
at the top edge, with one key difference: both the left and right
corners of the background rectangle are rounded. The radius
of the rounded corners follows the same rule: the height of
the letter “A” in “SLAVIA” must be 2.5 times the radius (R). In
other words, the rounding radius is 0.25 times the height of the
letter “A”in “SLAVIA”".

Example: If the height of the letter “A” in “SLAVIA” is 10 mm, the
rounding radius of the left and right corners of the background
rectangle will be 4 mm.

All other parameters for the positioning of the wordmark
within the background rectangle remain the same as those
specified for top-edge positioning - see the previous page
for details.

13

POJISTOVNA

Positioning of the logo
on the left side edge A

SLAVIA

——POJISTOVNA

Positioning of the logo
on the right side edge

SLAVIA

——POJISTOVNA
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SLAVIA

—POJISTOVNA

Company wordmark | S VHA
Wordmark version
Special-case wordmark usage for engraving

Special cases of wordmark creation and use include engraving P O J I S T O V N A

or other “three-dimensional” techniques where using the stand-

ard version of the wordmark is impossible or inefficient. In these

cases, the design manual permits the use of a wordmark where
the main part (the word “SLAVIA”) consists only of an outline.
The width of this outline is defined as 1/5 of the height of
the “serif” on the individual letters.

The word “POJISTOVNA” remains in its original solid version, as
does the supplementary line in the wordmark.

1/58B
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SLAVIA

—POJISTOVNA

Compa ny wordmark Inadmissible coloured background Inadmissible background theme

must be created around the wordmark, maintaining the word-
mark’s clear zone. SLA\T'A
The colour version of the wordmark may not be used on a dark

background colour. ——POJISTOWNA

Unauthorised variations of wordmark use

Use of the wordmark on any background colour other than
those that have been approved is not permitted. If the word-
mark needs to be used on a colour other than the company col-
our, black, or white, a background area in an approved colour

Use of any other artwork or photography as a background is
not permitted. Likewise, adding effects to the wordmark, such
as shading, is not allowed.

SLAVIA

— PO '.STOVNA
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SLAVIA

—POJISTOVNA

Company wordmark

Unauthorised variations of wordmark use

The wordmark Slavia pojistovna a.s. may only be used in the
approved colour variants (company colour, black, 75% black,
and white). It is not permitted to add any effect to emphasise
the wordmark, create outlines of the wordmark (except in the
case of engraving technology as described on page 14), or in-
troduce any colour gradients within the wordmark itself. Like-
wise, any deformation of the wordmark, rotation, or the use of
a different typeface in any part of the wordmark is strictly pro-
hibited.

16

Inadmissible colour modifications

NLLAW LA

POJISTOVNA

Inadmissible shape deformations

SILLAVIA

——  POJISTQG

SL@J | ST'O o}gé
L X SLAVIA
S L AVT 0 v A A ES/T:(I):\%
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SLAVIA

POJISTOVNA

Approved company colours

Primary - dark red

The primary company colour of Slavia pojistovna a.s. for print
applications is based on Pantone 1675 (Pantone P 38-16). This
colour is intended for spot colour printing. For composite print-
ing, it is defined in CMYK as 5/84/100/27. For electronic pres-
entations, the primary colour is specified in RGB as 163/63/31.

Secondary - yellow
Yellow may be used as a secondary company colour for Sla-
via pojistovna a.s. For print applications, it is based on Pan-
tone 116 (Pantone P 10-7) - CMYK 0/20/95/0. In electronic
publishing and other on-screen displays, it is specified in
RGB as 242/203/42.

Secondary - grey

Dark grey is also designated as another secondary colour. It is
defined as 75% black or as the spot colour Pantone Cool Gray
10 (Pantone P 179-12).

Other colours

Black and white may, of course, also be used. If necessary, rich
black can be achieved by adding 30-50% CMY colours and
100% K.

The defined colours may not be altered or modified in any
way without the approval of the responsible officer at Slavia
pojistovna a.s.

18

CMYK
5/84/100/27

RGB
163 /63 /31

CMYK
0/20/95/0

RGB
242 /203/42

CMYK
0/0/0/75

RGB
99/99/99

Primary - dark red

Spot colour
Pantone 1675

Spot colour new

Pantone P 38-16

Secondary - yellow

Spot colour
Pantone 116

Spot colour new

Pantone P 10-7

Secondary - grey

Spot colour
Pantone CG 10

Spot colour new
Pantone P 179-12

Your partner for a happy life




Company typeface
and typography

Your partner for a happy life



SLAVIA

POJISTOVNA

Company typeface Myriad Pro Regular
Primary typeface abcdefghijklmnopqrstuvwxyz

The primary typeface of Slavia pojistovna a.s. is Myriad Pro. ABCDEFG H U‘I’(‘!—VMVI\‘!QPQRSOTVUVVWXYZ
This typeface is used in all printed materials prepared by 1234567890 ESCRZYA'EU UTN égc":‘fiya’l’éuat’h

graphic studios, advertising agencies, and similar external
entities, provided that the text content does not require any

technical modifications directly within Slavia pojistovna a.s. Myriad Pro Bold
This typically applies to materials such as leaflets, brochures, .o
advertisements, and other printed materials that are not in- adeEfghUklmnopq rStUVWXyZ

tended to be physically modified within the company. The ABCDEFGHIJ KLMNOPQRSTUVWXYZ

main typeface styles are defined as Myriad Pro Regular and

Myriad Pro Bold. Both of these styles may, of course, also be 1 234567890 ESCRZYAI EU UTN égéfiy’a’ iél’] t.ﬁ
used in Italic where necessary.
Myriad Pro Italic
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 ESCRZYAIEUUTN éscrzydiéudtn

Myriad Pro Bold Italic
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 ESCRZYAIEUUTN ésérzydiéuitn

Your partner for a happy life
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SLAVIA

POJISTOVNA

Company typeface

Primary typeface - additional approved styles |

The primary typeface of Slavia pojistovna a.s. - Myriad Pro — may,
in exceptional cases, be used in its condensed styles, particular-
ly in situations where spatial constraints prevent the use of the
standard typeface styles.

21

Myriad Pro Condensed
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 ESCRZYAIEUUTN &scizyaiéuiith

Myriad Pro Bold Condensed
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 ESCRZYAIEUUTN éscrzyaiéndti

Myriad Pro Condensed Italic
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 ESCRZYAIEUUTN éscrzydiéudit

Myriad Pro Bold Condensed Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 ESCRZYAIEUUTN ésérzydiéuitii
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SLAVIA

POJISTOVNA

Company typeface Myriad Pro Light
Primary typeface - additional approved styles I . : .
If necessary or if there is a requirement to visually distinguish or My”ad IDrO nght /ta//C

emphasise elements within the layout, additional styles of the

Myriad Pro typeface may be used. However, they should be ap- Myrlad PrO nght Condﬁnsed
plied with care and discretion to preserve the integrity of the
company’s standard layout. Any use of these typeface styles Myr/ad PI,O [/ghf CO”densed /TG/IC

must be consulted directly with the responsible officer at Slavia
pojistovna a.s.

Myriad Pro Semibold
Myriad Pro Semibold Italic
Myriad Pro Semibold Condensed
Myriad Pro Semibold Condensed Italic
Myriad Pro Black

Myriad Pro Black Italic
Myriad Pro Black Condensed
Myriad Pro Black Condensed Italic

Your partner for a happy life
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SLAVIA

POJISTOVNA

Company typeface Arial CE Regular
Alternative typeface | abcdefghijkimnopqgrstuvwxyz
An alternative typeface in place at Slavia pojistovna a.s. that may AB C D E F G H I J KL M N O PQ RST U VWXYZ

v Vv Vv Vv vV s Js F¥ s 7y 0 VvV Vv

be used as a substitute for the primary typeface is Arial CE. This 1 234567890 ES C RZYAI E U UT N ééé\rgzyé I'éL:ICIt’I"']

typeface may be only used in its basic styles — Regular, Bold,
Italic, and Bold Italic. It is intended primarily for the company’s

internal and external communications in cases where compati- =

bility issues prevent the use of the primary typeface. Only this Arlal CE B__Old

typeface may be used by employees and associates of Slavia adeefghljklmnOpq rstuvwxyz

pojistovna a.s. in their written communications. AB C D E F G H IJ KL M N O P Q RST UVWXYZ

A" 4 a4 A4 r y r v 1 4 o A AN 4

Arial CE Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

v Vv Vv Vv vV s s s r 5 O VWV WV

1234567890 ESCRZYAIEUUTN éscrzyaieaatn

Arial CE Bold Italic
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

v Vv v Vv Vv s 555 7 0V wv

Your partner for a happy life
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SLAVIA

POJISTOVNA

Company typeface

Alternative typeface

If, for any reason, the Arial CE typeface cannot be used, it may
be substituted with Helvetica CZ (or, alternatively, Helvetica
Neue LT PRO), but only in its basic styles — Regular (Roman),
Bold, Italic, and Bold Italic. This typeface is intended primarily
for the company’s internal and external communication in cas-
es where compatibility issues prevent the use of the primary
typeface.

24

Helvetica CE Regular
abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 ESCRZYAIEUUTN és¢rzyaiéultn

Helvetica CE Bold
abcdefghijkilmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 ESCRZYAIEUUTN éscizyaiéuutn

Helvetica CE Obligue
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 ESCRZYAIEUUTN éscrzyaiéudtr

Helvetica CE Bold Obligue
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 ESCRZYAIEUUTN ésc¢rzyaieuutn

Your partner for a happy life




SLAVIA

POJISTOVNA

Company typeface

Alternative typeface lll

In exceptional cases (e.g. use on websites and internet applica-
tions), the Hind typeface may be used, provided that its use and
application comply with Google’s licensing terms, as Google is
the provider of this typeface.

Hind is available in the basic styles Regular and Bold, with the
additional styles Light, Medium, and Semibold also available
if needed.

25

HIND Regular
abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 ESCRZYAIEUUTN &8¢rzyaiéuatss

HIND Bold

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJI(LMNOPQR§TUVWXYZ
1234567890 ESCRZYAIEUUTN &3¢izyaiéudtn
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SLAVIA

POJISTOVNA

Basic typography

Basic typography principles

The primary alignment defined for paragraphs is justified text,
with the last line aligned to the left margin. If this is not fea-
sible for technical or creative reasons, other basic types of align-
ment may be used - left-aligned or right-aligned ragged text.
Centred alignment is also permitted.

However, whenever text is aligned in any way other than jus-
tified, hyphenation at the end of lines is strictly prohibited.

26

Justified alignment (with the last line aligned to the left margin)

Sample text demonstrating the use of the company typeface, basic paragraph. Sample text
demonstrating the use of the company typeface, basic paragraph in justified alignment.
Sample text demonstrating the use of the company typeface, basic paragraph in justified
alignment.

Left-aligned (ragged right)

Sample text demonstrating the use of the company typeface, basic paragraph. Sample text
demonstrating the use of the company typeface, basic paragraph in left-aligned (ragged
right) format. Sample text demonstrating the use of the company typeface, basic paragraph
in left-aligned (ragged right) format.

Right-aligned (ragged left)

Sample text demonstrating the use of the company typeface, basic paragraph. Sample text
demonstrating the use of the company typeface, basic paragraph in right-aligned (ragged
left) format. Sample text demonstrating the use of the company typeface, basic paragraph in
right-aligned (ragged left) format.

Centred alignment
Sample text demonstrating the use of the company typeface, basic paragraph. Sample text demon-
strating the use of the company typeface, basic paragraph in centred alignment. Sample text
demonstrating the use of the company typeface, basic paragraph in centred alignment.

Your partner for a happy life




SLAVIA

POJISTOVNA

Unauthorised typefaces
and typography

Unauthorised typefaces

The use of any typeface other than those defined in this man-
ual is strictly prohibited. This applies particularly to internal use
by employees and associates of Slavia pojistovna a.s., where it is
entirely unacceptable to use any typeface other than the speci-
fied Arial CE or Helvetica CE.

Decorative typefaces must not be used as part of the main text

in printed materials. In such cases, prior consultation with the re-
sponsible officer at Slavia pojistovna a.s. is recommended.

27

Serif typeface
Ncdefghijklmnopgrstuvwxyz
ABDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghi NOPQIStUVWXYZ
ABCDEFGINJKLMNOPQRSTU

Decorative or script typeface
abedefghijklmnopgrstuvwxy
ABCDEFGHIJKLMNOPQRSTUVULPK

HECDETTH IR LPOI0D2RS TIVITNS

¢

abcdelghiklmfopgrsiavwxys
ABCOEFYLIRLMNOPQRS TOVIVX Y2

alig y%/?wa/zy/‘d /Mwax%z
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SLAVIA

POJISTOVNA

Company typeface Typeface distortion

Unauthorised typeface manipulation av Efghijk|mn0pqutUVWXyZ

Wh i h d f (Myriad Pro CE, Arial CE, N

orlvetca CE) any form of distortion s srcty proitied,  ADCUENRIKLMNOPQRSTUVWXYZ
Nor is it permitted to excessively reduce letter spacing or line

spacing. Conversely, increasing letter spacing or line spacing
is allowed, provided that this is done with care and sensitivity. abcdefgM\jKImMmnopqgrstuvwxyz=

These permitted adjustments are left to the discretion of the ABCDEFG KLMNOPORST WXY Z

designer or individual preparing the materials. However, before
finalisation, the materials must be reviewed and approved by
the responsible officer at Slavia pojistovna a.s.

FOCASITI/2/7A 772/ 70O 7 ST/ ) =
ALCLOLFFGH/IAKL OIS 7/ VIV Xy =

Excessively tight letter spacing

abadefghikimnopgy
ABCDEFGHUKMNOPQRSTUVWXYZ

Excessi tight line spacing

ARSI R RIS RO A wx v Z

28 Your partner for a happy life




SLAVIA

POJISTOVNA

Basic typography

Unauthorised typography

Justified text with the last line centred or right-aligned, or the
entire paragraph justified (i.e. including the last line) is strictly
prohibited.

Additionally, mixing multiple alignment styles within a single
document is not recommended. If this is necessary (for exam-
ple, in tables and similar printed materials where currency values
need to be right-aligned while other table content is centred),
this must be done with sensitivity for the document in question.

29

Alignment to both edges (into the block) of the last line in the center

Sam text for using a company font, basic paragraph. Sample text for using a ¢
font, basi
for using a ¢

ragraph. Sample text for using a company font, basic paragraph,
any font, basic paragraph. Sample text for using a co
paragraph.

ple text
ny font, basic

Align text to right margin with itle centered
Sample text for using a company font, Wggic paragra
basic paragraph. Sample text for using a co

a company font, basic paragraph. Sa

>Sample text for using a company font,
ont, basic paragraph. Sample text for using
or using a company font, basic paragraph.

Alignment to both
Sample text for ugy

es (into the block) luding the last line
g a company font, basic parag Sample text for
font, basic paragraph. Sample text using a com-
sic paragraph. Sample text for using a comp font, ba-
Sample text for wusing a company font, basic agraph.

using a comp
pany font,
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SLAVIA

POJISTOVNA

Compa ny tagline Basic - English - tagline

In addition to the wordmark, the tagline is an integral part °

of Slavia pojistovna a.s’s graphic and advertising materials. It YO u r pa rt n e r fo r a h a p py I Ife
may be used in all required language versions, provided that

the meaning of the tagline — “Your partner for a happy life
- is preserved.

”

The tagline, or its appropriate translation, must always be high-
lighted in Myriad Pro Bold.

Your partner for a happy life

The tagline may be used on all Slavia pojistovna a.s. materials,
except in cases where it cannot be included for technical rea-
sons (e.g. there is too little space) or content-related reasons
(e.g. if it would not match what is being said in the text). In
all other cases, the tagline should be an integral part of the
company'’s visual identity. An exception applies to documents
where the tagline is replaced by the name of the Slavia po-
jistovna a.s. website.

The tagline must always be positioned in the bottom right-

hand corner of the document, either within a background rec-
tangle (negative) or as standalone text (positive).

31 Your partner for a happy life




SLAVIA

POJISTOVNA

Com pany tag line Company tagline on a millimetre grid

Tagline design on a millimetre grid
Just like the wordmark, the tagline of Slavia pojistov-

.

na a.s. can also be created using a millimetre grid.

However, this mainly applies in cases where digital

assets cannot be used (e.g. for example, when paint-

ing on walls, large surfaces, or other areas that can-
not be produced using standard printing methods).
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SLAVIA

POJISTOVNA

Company tagline

Use with a background rectangle

The tagline can be used on its own (positive) or — like
the company’s wordmark - with a coloured back-
ground (negative).

The background for the tagline may be:

(@) 100% primary colour with white text;
(b) 100% black with white text;

(c) 100% secondary yellow with black text;
(d) 30% black with black text.

The choice depends on the specific materials and their
intended use.
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Additional colour variations for the tagline and its background
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SLAVIA

POJISTOVNA

Company tagline

Size and margins

The background rectangle always has a rounded
top-left corner with a radius of R = X. In practical
terms, this means the curvature radius of the rectan-
gle should match the height of the letter “Y” in the
English version of the tagline. If the tagline is in an-
other language, the reference size is still based on the
Czech version, and the typeface size is then adjusted
accordingly to ensure the tagline length remains the
same as in the Czech version.

The tagline text is positioned within the rectangle so
that the distance from the left, bottom, and top edges
of the rectangle is at least 1.2 times the height of the
letter “Y”in the English version of the tagline.

The right-side spacing is at least twice the height of

the letter “Y” in the tagline text. It may be more, de-
pending on the technical requirements of the layout.
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Background rectangle radius
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Minimum distance between the edge of the background rectangle and the text

~
gl '#our partner for a happy life. - .
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SLAVIA

POJISTOVNA

Com pany tag line Minimum clear zone for the tagline with a background rectangle

Tagline clear zone YI
Just like the company’s primary wordmark, the tagline

also has a designated clear zone. Its minimum value
is always equal to 1.2 times the height of the letter

“Y"in the English version of the tagline. ! YO u r pa rt n e r fo r a h a p py I ife

For the version without a background rectangle,
the clear zone remains the same, i.e. 1.2 times the Y
height of the letter “Y” in the English version tagline.
In practical terms, this means that the minimum clear

zone for a tagline without a background rectangle
follows the same proportions as if the rectangle were Minimum clear zone for the tagline with a background rectangle
present.

A

Your partner for a happy life

"l
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SLAVIA

POJISTOVNA

Use of Mucha artwork Background in company colour Background in wh

I n special cases, such as ceremonial events or signif-
icant contracts, an older visual element — the Mucha
girl - may be used.

Whenever technically possible, the top edge of the
illustration should extend to the full height of the
medium or layout. The other edges should seamlessly
fade into either white or the company’s primary back-
ground colour.

When fading into the company colour (negative ver-
sion), the lightest areas of the image (originally white)
should contain at least 30% of the company colour. In
exceptional cases, the illustration may also be placed
on a black or dark grey background (the lightest are-
as must still contain at least 30% of the background
colour).

When using the illustration on a white background,
the darkest areas (originally black or very dark) should
contain
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SLAVIA

POJISTOVNA

Use of Mucha artwork Prohibited uses of the background motif

The positioning of the background motif largely re-
lies on the artistic judgement and graphic expertise
of the designer. However, there are some strict re-
quirements: The background illustration must always
display at least 70% of the girl’s face. The head must
always remain the focal point of the design. The illus-
tration must not be rotated or distorted in any way.
Mirroring is permitted in exceptional cases, but oth-
er alterations to the orientation are not allowed. The
illustration must only be placed on the company’s
primary colour, black, or white. Other background
colours are not permitted.
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SLAVIA

POJISTOVNA

Corporate stationery

Business cards

Business cards are an essential representative element of the company’s SLAVIA
visual identity. The standard format is 50 x 90 mm. The front side features POJISTOVNA

the wordmark in the primary dark red, positioned near the top edge, with

text in the secondary grey. The reverse side displays the white wordmark

on a dark red background. Cards are always printed in colour on the speci- 9 Josefina Pojisténa
fied paper with rounded corners. Head of Payments, Receivables

and Cancellations

Slavia pojistovna a.s.

9 Taborska 31

<
z
>
O
|_
(Vg
=
O
(a R

o Wordmark, 33 x 17 mm, primary dark red 140 00 Praha 4
. . 420255790111
9 First name and surname, Myriad Pro Black, 12 pt, secondary grey 1420 777 555 666

josefina.pojistena@slavia-pojistovna.cz

Additional details (job title, address, phone numbers, email, website), o
Myriad Pro Black, 7 pt, secondary grey

18 x 18 mm, secondary grey www.slavia-pojistovna.cz

o QR code (containing all business card details, without diacritics),

Wordmark - white, 23 x 74 mm, background - primary dark red
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SLAVIA

POJISTOVNA

Corporate Stationery Writing paper - preview

Letterhead specifications
The standard Slavia pojistovna a.s. letterhead paper is exclusively white, SLAVIA
with the negative wordmark positioned in the top left corner and the POJISTOVNA
tagline in the bottom right corner. Next to the tagline is the company’s
contact address, including all statutory information. Additional supple-
mentary details may be placed above the address.

Your partner for a happy life
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SLAVIA

POJISTOVNA

Co rporate Stationery Writing paper - dimensions

Letterhead specifications

Q 5mm SLAVIA

POJISTOVNA

9 12 mm

50 mm

5 mm (the bottom margin may be extended up to 15 mm if necessary)

® 0 0

Rounding of the bottom right corner of the rectangle under the wordmark. R =6 mm

Footer (address), Myriad Pro Regular, 7.5 pt, line spacing 9 pt
Tagline, Myriad Pro Bold, 13 pt

1BMOHKAZI e Your partner.far.a happy lifg

A
A4

41 Your partner for a happy life




SLAVIA

—POJISTOVNA

Example of advertising

Visual identity policy

Several rules need to be followed when creating visuals for print advertis-
ing. At the top, there is always a “bubble”, which serves as the main visual
element containing a photograph of the specific product or message. If this
is an insurance product, it also includes a symbol. The main headline is in
primary dark red. Other texts are in secondary grey. The logo is always po-
sitioned in the bottom right corner. To the left, there is a link to the website
or, where applicable, a QR code linking to the specific product. The primary
typeface is Myriad Pro Black and Regular, with the size determined by the
dimensions of the printed material or advertisement format.

V)

For stacked text, two types of graphic bullet points may be used, one
incorporating primary dark red and the other in secondary grey only.

To highlight a promotion or other important message,
a “sticker” in secondary yellow may also be used within
a circular field with a grey shadow.
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Vyhodné ceny
i pro prémiové vozy!

 Unikatni VIP asistence

@ Pét prémiovych balick w"@bng
autopojisténi

@ Siroka nabidka pipojisténi

Stastny domov
Nové majetkové pojisténi

& vysoké limity u viech rizik
& prekvapivé vyhodna cena

L . b
& fotovoltaika i fototermika ﬂ,fl Tho
bez omezeni . CEN?CE )
Hura na dovolenou...
...a cestovni pojisténi mate?
Auto asistence

e e o

SL AVI A @ Pojisténi odpovédnosti Tm

© Piipojistén rizikovych sportd aj.

POJISTOVNA
www.slavia-pojistovna.cz

o SLAVIA

Stastny domov & vysoké limity u vech rizik

Nové majetkové pojisténi npteiyeaiey o aiena

Ty
& fotovoltaika i fototermika As,s,mlgsr

bez omezeni i SLAVIA

www.slavia-pojistovna.cz
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SLAVIA

—POJISTOVNA

Example of advertising

LCD panels, social media banners

When creating visuals for social media banners or LCD panels, follow the
same rules as for print advertising. At the top, there is always a “bubble’,
which serves as the main visual element containing a photograph of the
specific product or message. The main headline is in primary dark red. Oth-
er texts are in secondary grey. The logo is always positioned in the bottom
right corner. To the left, there is a link to the website or, where applicable,
a QR code linking to the specific product. The primary typeface is Myriad
Pro Black and Regular, with the size determined by the dimensions of the
printed material or advertisement format.
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Pojisténi Zivnostnik
Pojisténi podnikani pro zivnostniky
adrobné podnikatele
© Sjednani online a bez papird
@ Unikétni dopliikova sluzba

IT asistence
@ Siroky rozsah pojisténi
© Pojisténi movitych véci

i béhem jejich prepravy

wwwslavia-pojistovna.cz

Dobré védét
na cestyz

V Bretani
je 1/3 vSech
francouzskych
majaku.

SLAVIA

wwwslavia-pojistovna.cz

S

SLAVIA

- R
Pres 200 t|3|c' SOUTEZ .
::f:ielwm.w e 03PLYSOVE
e U KONIKY

Skodovky, tak pro moderni mercedesy.

Vice na www.savia-pojistovna.cz

Ridi¢, ten tvrdy chleba ma. A co kdyZ navic kotiruje
nakladak! Potési ho ale nase nova jami asistence.

Uz totiz nemusi rozlisovat mezi tim, co plati pro navés
a co pro tahat. My mu zkrétka pojistime oba najednou,

mame totiz asistenci pro TANDEM.

Vice na www.slavia-pojistovna.cz

SLAVIA

VYHODNE
CESTOVNI POJISTENI

Nezapomeiite na zaméstnaneckou
slevu pro vas, vase rodinné prislusniky

Vazeni zaméstnanci,
srdecné Vas zveme na snidani
s generalnim feditelem.

ivase blizké.
21.6.2023 v 8.30 HOD.
PROSTOR KAVARNY, 2. PATRO Stey,
kopor”

250
SLAVIA

SILATE

www.slavia-pojistovna.cz

Fotovoltaika
i fototermika
bez omezeni

{ SPOCITAT CHII.I%’

DOSTIHOVA SEZONA PRAVE ZACINA

SOUTEZ PRO VAS

Vyhrajte 2x2
vstupenky na
Filmovy vikend
v Boskovicich

4.-5.8.2023 ovaonyrinetorzsavy:
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SLAVIA

—POJISTOVNA

Example of advertising

Internal invitations

When creating visuals for internal invitations to events or training sessions,
follow the same rules as for print advertising. At the top, there is always a
“bubble’, which serves as the main visual element containing a photograph
of the specific product or message. The main headline is in primary dark
red. Other texts are in secondary grey. The logo is always positioned in the
bottom right corner. The primary typeface is Myriad Pro Black and Regular,
with the size determined by the dimensions of the printed material or ad-
vertisement format.
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POZVANKA

SPORTOVNE
RELAXACNI SETKANI

AREAL GREEN VALLEY
14.6.2023 — Chotyzany 16, Chotyzany

Piihlasit se mizete na sportovni turnaj ve volejbale,
tenisu, stolnim tenisu a v dal3ich aktivitach.

Potvrzeni o Vasi icasti véetné zgjmu o ubytovéni e
zasilejte Vasemu KAM do 30.5.2023 e

Obeerstveni pro Vas zajisténo po cely den! o

Tésime se na setkani s Vami!
SLAVIA

wwwislavia-pojistovna.cz

SRDECNE VAS ZVEME DO

Plzenského pivovaru

23.5.2023 OD 15 HOD. UPRAZDROJE 64/7, PLZEN

Co nis éeka? Prohlidkova trasa historickych sklepi
Pilsner Urguell véetné degustace piimo z dubovych sudd,
prohlidka modern stécirny piva a gurmanska veéefe

ve vyhlasené Hospodé Na Spilce...a bude cas i na soutéze

Svou Gtast potvrdte prosim na mdj email

Té&ime se na setkani s Vami!

SLAVIA

www.slavia-pojistovna.cz

SRDECNE VAS ZVEME NA

KVETNOVE SETKANI_
KOLEGU NASI POJISTOVNY

© Stfeda 31.5.2023 odchod z centraly v 15.30 h.

© Hospuidka Na Hradbéch, Vysehrad

Tésit se mazete na grilované maso, vegetaridnské variace,

¢epované pivo i moravské vino.V nabidce také prohlidka
vysehradskych kasemat se sélem Gorlice....

Tésime se na Vas!

www.slavia-pojistovna.cz

SRDECNE VAS ZVEME NA

BEAUTY DAMSKE
ODPOLEDNE

22.6.2023 OD 13.30 HOD.

TABORSKA 31/940, PRAHA 4

Tesit se miiZete na osobni piivitani od vedeni nasi spolecnosti,
piibéhy luxusnich parféma, moznost vyuzit ruce vizézistek

& doktorky estetické mediciny...a nikdo s prézdnou neodejde.

Svou téast potvrde prosim na méj emal,

Téime se na Vs milé démy!

POZVANKA NA

SLAVIA ALPEN TREK
6.-8.9.2023

Tésit se miizete na piatelsky kolektiv, pohodovou
tarua saunu v hotelu se samovyéepem.

HOTEL WALLACKHAUS

www.regiojethotels.athotel-wallackhaus

www.slavia-pojistovna.cz

o'op|'

~\

Srdecné Vas
zveme na Skoleni

ONLINE SKOLEN[ PRES WEBEX

12.9.2023 A
OBCANSKY MAJETEK  |o
+ OKENKO LIKVIDACE

(D oD1000T1HOD. () SKOLITEL /TOMAS MOHORKO

Piihlasit se miizete z odkazu, ktery
Vam bude zaslan véas e-mailem.

wwwislavia-pojistovna.cz
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SLAVIA

POJISTOVNA

Example of insurance calculator

Car insurance calculator - phone

The graphical interface of the phone and desktop calculator is designed
in line with the colour scheme and principles of the overall visual style.
The logo is positioned in the top left corner, and texts are in secondary
grey. Headlines and certain elements are in primary dark red. Additional
supplementary colours include grey (178/178/178 RGB) and light green
(227/251/227 RGB) for background cells.

/i

R
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SLAVIA

Spocitejte si cenu
vinného ruéeni nebo

poy
havarijniho pojisténi =
avarijniho pojisténi @

do 5 minut.

'REGISTRACN| ZNACKA NEBOVIN

(] weznamsezsmamnove vozoto

SPOCITAT CENU

Podrobnosti o kalkulaci  ©

( Celkem: 13 281 Kefrok |

NABIDKA POJISTENI
Vyberte siz balickii povinného ruceni,
asistence a dopliikovych pripojiténi.

2LATA STREDN CESTA

Jistota
4789 K¢/rok

VYBRAT

Limity: 100/100 mil. K¢ £
Asistence L )
Piipojisténi v cené
Uraziidice
Poskozen kabeld vozidia zviretem
Ztréta  odcizeni kit od vozidla

VICE INFORMACI

EXKLUZIVNINABIOKA

SLAVIA

UDAJE PRO ZJISTENI SLEVY

Zadejte vase osobni idaje a my
Zistime jaké mate bonusy a slevy.

REGISTRACNI ZNACKA TAMAG18 ULOZENA
POJISTNIK

O FrzckhososA

Q osve

O PRAVNICKA 0S0BA

() provozovarew e eIy JaxoPosSTNK @
() vensnik s stesmt saxo possTiK @

‘Dovolujeme siVas informovat, e Vase asobni bdaje
platnou egi

pojstomé s Piné znéninaleznete ZOE

POKRACOVAT

[ s

SMLOUVA A PLATBA

Dékujeme Vém za vyuiti nasich sluzeb.

Dokumenty byly zaslany na vés e-mail

DOKUMENTY N
KPOJISTNE SMLOUVE b

ZOBRAZITVICE

Smiowase uzavie po zaplacent priho pojistného.
Zaplatta prosim nejpozd)i do 22. 2. 2023

PLATEBNIINSTRUKCE =2
Cistea 16444 KE &
Cido ety 123456789012501

654321
st 22.2.2023
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UDAJE O VOZIDLE

NACTENE UDAJE O VOZIDLE
Zkontrolujte Gdaje dle technického
pritkazy, pripadné upravte.

REGISTRACNIZNACKA
1AM 7618

DRUMVOZIDLA
0s0BNI

NALKA
Skoda Auto

MODEL
Octavia

DATUM 1. REGISTRACE  OBJEM/VYKON
2742016 1598 CCM /77 KW

UDAJE K DOPLNENI
NAFTA

POCET SEDADEL

SLAVIA

BEZPECNA PLATBA ONLINE

€ISLO KARTY
PLATNOST QRPLATBA

cveieww
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SLAVIA

POJISTOVNA

Example of insurance calculator

Car insurance calculator - desktop / web interface

The graphical interface of the phone and desktop calculator is designed
in line with the colour scheme and principles of the overall visual style.
The logo is positioned in the top left corner, and texts are in secondary
grey. Headlines and certain elements are in primary dark red. Additional
supplementary colours include grey (178/178/178 RGB) and light green
(227/251/227 RGB) for background cells.

SLAVIA

POJISTENi VOZIDLA

UDAJE PRO ZJISTENI SLEVY

Zadejte vase osobni ddaje a my
zistime jaké mate bonusy a slevy.

SPOCITAT CENU.

Vyberte siz balikii povinného ruceni,
asistence a dopliikovych pripojisténi. soronxie @

SLAVIA

POJISTOVNA PONSTNIK  UDAJEOVOZIDLE NABIDKA  DOPLAKY UDAJEDOSMLOUVY SOUHRN B

Jistota
«

4789

DOPLNKOVE POJISTENI

POJISTNE

" 1463 Reok

Karel Novik, 421et,PSC16000 1AM 7618
ozhodna doba: 0 mésicd Skoda Auto, Octavia, osobni
Pojistnjch udalosti:0 Objem: 1598 cem, vjkon: 77 kW.

Celkem: 13 281 Kelrok | nozmocewr  urnawr

Pidejte si viastni pripojisténi, nebo si zvyte limit.

16433 Kelrok

SLAVIA ‘ O o SLAVIA
UDAJE DO SMLOUVY
dejte adresu, o BEZPECNA PLATBA ONLINE
0d 663 K&/roku od 663 K¢/roku od 663 Ké/roku 0 FORETIo Kar o "

raar vaar WWeRAT
N D ) A J

ZAPLATIT
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SLAVIA

POJISTOVNA

Symbols

Examples of symbols for insurance products

and other communications

The symbols have been designed for different types of
insurance and messages in a two-colour scheme, vis-
ually representing the concept or message. The main
motif is in primary dark red, with graphical highlights
or accents in secondary yellow. Symbols are used for
quick product orientation.
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Symbols can also be used in a monotone grey version,

e.g. windscreen insurance, baggage damage insurance,
and natural disaster insurance. All symbols are stored
on the company’s shared drive.
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SLAVIA

POJISTOVNA

Wordmark version
for the Netherlands

Positioning in layout | for the Netherlands

The wordmark version for the Netherlands follows the same
graphic rules outlined throughout the manual for the Czech
version. In the vast majority of layouts for Slavia pojistovna
a.s., the negative wordmark is positioned in the top left cor-
ner over a rectangle in the company’s primary colour. The top
and left sides of this rectangle always extend to the bleed of
the layout, while its bottom right corner is rounded. The radius
of the rounding is always such that the height of the letter
“A" in“SLAVIA” is 2.5 times the radius (R). In other words, the
rounding radius is 0.25 times the height of the letter “A” in “SLA-
VIA”.

The positioning of the wordmark from the edges of the rec-
tangle is defined by the height of the letter “A” in “SLAVIA”. The
minimum distance from the left or right edge of the rectan-
gle must be equal to the height of the letter “A” in “SLAVIA".
The minimum distance from the top or bottom edge must
be three quarters of the height of the letter “A” in “SLAVIA".
Please note that these values represent the minimum spacing.
In many cases, the distance may be slightly greater.
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VERZEKERINGEN

Positioning of the logo at the top edge

SLAVIA

— VERZEKERINGEN

Y .~ B=075xA
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SLAVIA

POJISTOVNA

Wordmark version
for the Netherlands

Positioning in layout Il for the Netherlands

In certain cases, the wordmark may also be positioned “in open
space” near the left or right edge of the layout. In this case, the
same rules apply as when creating a block with the wordmark
at the top edge, with one key difference: both the left and right
corners of the background rectangle are rounded. The radius
of the rounded corners follows the same rule: the height of
the letter “A” in “SLAVIA” must be 2.5 times the radius (R). In
other words, the rounding radius is 0.25 times the height of the
letter “A”in “SLAVIA”.

Example: If the height of the letter “A” in “SLAVIA” is 10 mm, the
rounding radius of the left and right corners of the background
rectangle will be 4 mm.

If the wordmark cannot be placed against the left or right edge,
e.g.ifitis positioned between sponsors on the same ling, it is pos-
sible to use a wordmark version on a background block, either
with classic or rounded edges. The clear zone always follows the
same rules.

All other parameters for the positioning of the wordmark
within the background rectangle remain the same as those
specified for top-edge positioning - see the previous page
for details.
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Positioning of the logo Positioning of the logo
on the left side edge A on the right side edge

SLAVIA SLAVIA

VERZEKERINGEN VERZEKERINGEN

SLAVIA Em SLAVIA

VERZEKERINGEN VERZEKERINGEN
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SLAVIA

POJISTOVNA

Wordmark version
for the Netherlands

Examples of wordmark use on promotional items,

J—

printed materials, and other visual applications in space.

~— VERZEKERINGEN

VIAV'Ig

SlLavE

VERZEKERINGEN

SLAVIA
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Slavia pojistovna a.s.

Taborska 940/31, 140 00 Prague 4
Helpline: +420 255790 111
E-mail: info@slavia-pojistovna.cz
www.slavia-pojistovna.cz



